
The values shown below represent the total Carbon Footprint as calculated and verified by the Carbon Trust .
The ‘Initial’ value accounts for the use of conventional fossil fuel based energy sources from the national grid. 
The ‘Reduction’ is achieved by using renewable green energy sources. There is no off-setting. 

The units of measure are actually CO2e (carbon dioxide equivalent), which means we have looked at all the green-house gases including carbon dioxide, 
methane and nitrous oxide,  which all have a relative score of an impact on the atmosphere.

How does the carbon footprint of other promotional apparel compare with EarthPositive apparel?

Until other promotional apparel brands publish the exact carbon emissions values of their products, we can assume that the carbon 
footprint of a typical Woman’s T-shirt should be in the range of 5-7kg of CO2, and a Men’s T-shirt should be in the range of 5-9kg 
of CO2. Conventionally farmed cotton has a greater footprint than organic cotton because of its dependence on petroleum based 
chemical fertilizers and pesticides.
Larger sizes or heavier weight T-shirts will have a correspondingly greater footprint. The more raw materials needed to make a 
product, the higher its carbon footprint.
Cotton garments produced in countries using highly mechanised supply chains will have a much greater footprint than those using 
more manual labour-based production methods. Basically, countries that mainly use agricultural machines for farming that run on 
fossil fuels, will have a much higher carbon footprint than those that are more labour intensive.
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